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Trustworthiness 
 

Grades 6-8 
 

Segment Summary: 
 
 
Because Kevin Lamar lost his sight at the age of 2, he must rely on the trustworthiness of strangers while also 
depending on his own instincts to guide him through life’s challenges. 
 
Kevin Lamar has to trust people.  He is blind, and he needs to be able to rely on others to help him with daily activities.  
Even a trip to the convenience store, a task many teens take for granted, is an exercise in trustworthiness for Kevin.  He 
must trust that the cashier will give him the right change that he will receive the correct drink size and that someone will 
help him find the door.  Although he places a great deal of faith in the kindness of strangers, he would prefer to trust a 
friend or partner, someone he knows won’t try to deceive him.  But most of the time, he has to trust his own judgment and 
instincts.  He has honed his senses to the point where he can distinguish between the sound of a bus and a diesel truck.  
And he has even come to depend on his sense of trust enough to work at a local pizza place.  While learning to trust 
others is an ongoing and painstaking process, Kevin continues to keep a positive outlook on life.    
 
 

Discussion Questions: 
 

1. What characteristics does Kevin possess? 
2. What are some ways in which Kevin has to trust other people?  What elements of himself does he have to trust? 
3. How would his life be different if he couldn’t trust himself or anyone else? 
4. What are some ways in which Kevin can protect himself from fraud? 
5. Kevin has to trust complete strangers with many things.  Could you place that kind of trust in others?   
6. In addition to people, Kevin has to trust his instincts and senses to help him make judgment calls.  Do you have 

as much trust in your instincts and senses as Kevin does in his? 
7. How would your life change if you learned you couldn’t trust your friends? 
8. How would your life change if you learned you couldn’t trust your family members? 
9. What are some things we can do at school, at home and in our communities to prove to others that we are 

trustworthy? 
10. What would a person have to do in order to lose your trust?  What would he or she have to do to earn back your 

trust? 
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 Vocabulary Words and Definitions: 
 
Deceive (v.)  
Definition:  to mislead, dupe or fool 
Context:  To deceive the school authorities, Marion hid her stash of marijuana in her friend’s locker. 
 
Fraud (n.) 
Definition:  a deliberate deception perpetrated for unlawful or unfair gain 
Context:  He committed fraud when he stole the money the science club made from cookie sales. 
 
Judgment (n.) 
Definition:  an opinion that a person forms, especially by distinguishing and evaluating something carefully 
Context:  Yolanda used good judgment when she opted to take the bus rather than accept a ride from a stranger. 
 
Manipulate (v.) 
Definition:  to exert shrewd or devious influence, especially for a person’s own advantage 
Context:  Tobacco companies manipulate the general public by making smoking look cool and glamorous when, in fact, it 
is a deadly habit.   
 
Ostracize (v.) 
Definition:  to avoid speaking to or dealing with someone; to exclude from a group by common consent 
Context:  After Ramone was caught cheating on the history exam, his classmates ostracized him. 
 
Ramification (n.) 
Definition:  consequence; a result or effect of something a person does 
Context:  She did not consider that suspension would be the ramification of bringing a weapon to school.    
 
Reliable (adj.) 
Definition:  someone or something that can be trusted or depended on 
Context:  A reliable student can be depended on to complete all homework assignments without being reminded.   
 
Responsibility (n.) 
Definition:  a duty to be in charge of or to take care of someone or something; something a person should or must do 
Context:  Gary has the responsibility of taking care of his younger sister when his parents aren’t home.    
 
Trustworthiness (n.)   
Definition:  the amount a person can be believed and depended on  
Context:  Normally, we don’t let students work in the office, but because of Tamara’s trustworthiness, we have made an 
exception.    
 
Wiretap (v.) 
Definition:  to secretly listen to other people’s telephone conversations by attaching a listening device to the wires of a 
phone 
Context:  Mr. Derrington threatened to wiretap the phone because he caught his daughter making mysterious, late-night 
calls.    
 
 
 
 
 
 

Source:  Longman Advanced American Dictionary.  Harlow:  Pearson Education Limited.  2000.
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Activity: Trust in Advertising 

 
Objectives:   

Students will be able to 
 Brainstorm health-related products 
 Locate and collect various forms of health-related advertisements from different media sources 
 Discuss elements of advertisements  
 Evaluate the trustworthiness of ads  
 Develop ways in which consumers can take an active role in changing untrustworthy advertising 

 
Materials:   

 Pens, pencils 
 Various advertisements for health products 
 Trust in Advertising worksheet 

 
Procedure:   

Have your students complete the following activity to show exactly how they, as consumers, benefit from 
trustworthy and reliable advertising.   
 

1. Brainstorm with students different types of heath-related products (healthy foods, dietary 
supplements, dietary aids, health equipment, makeup, athletic equipment, etc.).  Make a class list 
showing the items students suggest, and have students copy the list.   

 
2. After students complete the list, instruct them to go on a scavenger hunt to find at least six 

advertisements for the products listed.  Give students about three to four days to complete their 
hunts.   

 
Note:  Students can use radio, television or internet commercials as long as they record on a 
sheet of paper what the ad was for and how the product promised to change some aspect of a 
person’s life.   

 
3. When students return with their ads on the due date, have them sit in small groups of four or five 

to discuss the points on the Trust in Advertising worksheet.   
 

4. Allow students time to discuss all or most of the ads in each group.  Then tell them to choose an 
ad for a product that they wouldn’t trust.  This will be the ad they present to the class.   

 
5. Each group will present the ad it feels is the least trustworthy and explain why it feels the ad is not 

truthful.  In addition, students will present ways they, as consumers, can combat this type of 
fraud.   
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Trust in Advertising 
 
Group members:   
 
_________________________________ _________________________________ 
 
_________________________________ _________________________________ 
 
_________________________________ _________________________________ 
 
 
Directions:  Choose the advertisement you feel is the least trustworthy.  Answer the questions below for 
that ad.   
 
Advertisement for:  ____________________________________________________________________ 
 
Aspects we liked about this ad:  __________________________________________________________ 
 
____________________________________________________________________________________  
 
____________________________________________________________________________________ 
 
What this ad promises:   ________________________________________________________________ 
 
____________________________________________________________________________________  
 
____________________________________________________________________________________ 
 
Is the company giving you all of the necessary information about the product?  _____________________ 
 
____________________________________________________________________________________  
 
____________________________________________________________________________________ 
 
Read the fine print.  What does it say?  ____________________________________________________ 
 
____________________________________________________________________________________  
 
____________________________________________________________________________________ 
 
Does the fine print contradict the advertisement?  ____________________________________________ 
 
____________________________________________________________________________________  
 
____________________________________________________________________________________ 
 
What steps can you take, as a consumer, to combat advertising that is untrustworthy?   ______________ 
 
____________________________________________________________________________________ 
 
____________________________________________________________________________________ 


